	5W’s & 1H 
	
	Comments
	Value
	Mark 

	WHO
	Who is the ad aimed at? (The target.)
• Demographics (Groups/segments) 
• Psychographics. (Attitudes/beliefs/etc.)
	
	1.5
	

	WHAT
	What is the main message of the ad? 
• The one main thing the ad is trying to say.
	
	1.5
	

	WHEN
	When is the idea experienced / viewed by the people seeing it?                   • Can be a time of day, season, holiday, or even a stage of life.

	
	1.5
	

	WHERE
	Where is the actual location the audience is reached in real life?                           
• At home? At work? On a commute? At an event? Etc.
	

	1.5

	

	WHY
	Why does the ad exist?                                                     • The purpose of the ad – identify the objective(s) of the communication.
	

	
1.5

	

	HOW
	How does the audience view the ad?  (The medium.)            
• Is it a poster? A digital display? A transit shelter ad? A magazine ad? Etc.
	   
	1.5

	

	CONTENT AND
FORM
	Content is the basic concept of the ad in a few words (Keep it short – a few words.)
Form is a description of the format of the ad
	
	
1

	

	PDF PACKAGE
	Three pages. One title page with your name, photo, class name, and brand logo; one page with a clear, large picture of the ad, and one page with your typed analysis.

	
	
-

	

	MISSED DEADLINES

	After class on due day: Minus 10%
After 24 hours: Minus 30%
After 48 hours: Minus 50%
Not accepted after 72 hours.
	
	-
	

	TOTAL
	
	
	10
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